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A Daily News Blog For Millennial Women  
Female Empowerment | Inspiration | Positivity 

Launched in November 2012, GTHQ is the go-to daily 
news destination for women looking to get more out 
of their media.  

We exist as a content & media platform to share 
everyday women’s stories, as well as promote 
messages, products and brands which align with our 
passion. 

Inquiries: 
info@girltalkhq.com 
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 Gender: 

•Females 60.75% 
•Males 39.25%

 Top 10 Targeted Countries In Order: 

•USA 47.15 % 
•United Kingdom 8.53% 
•Germany 5.2% 
•Canada 5.8% 
•India 3.9% 
•France 3.9% 
•Australia 3.14% 
•Russia 1.18% 
•Netherlands 1% 
•Indonesia 0.9%

 Age: 

•25-34 (37%) 
•18-24 (28%) 
•35-44 (14%) 
•45-54 (10%) 
•55-64 (6%) 
•65+ (3.5%)

Target Audience Demographics

 Behavior: 

•New Visitor  89.3% 
•Return Visitor 11.05%

(All data pulled from Google Analytics)

 Affinity Category Reach (59% of total sessions): 

•movie lovers 5.8% 
•news/entertainment/celeb junkies 5.6% 
•technophiles 4.9% 
•TV lovers 4.3% 
•Shutterbugs 4% 
•Shopaholics 4% 
•Music lovers 3.66% 
•Travel buffs 3.23% 
•Cooking enthusiasts 2.86% 
•Rap & hip hop fans 2.7%

 In-Market Segment (46% of total sessions): 

•Employment 5.3% 
•Apparel & accessories 3.8% 
•Hotel travel 3.2% 
•Real Estate 2.9% 
•Air travel 2.8% 
•Gifts & occasions 2.5% 
•Financial Services 2.3% 
•Residential Properties 2.3% 
•Home & Garden 2.2% 
•Consumer Electronics 2%



Creator & Editor-in-Chief

@ashadahya

Asha Dahya is a true representative of the female millennial 
demographic. She is Indian by ethnicity, born in the UK, raised 
in Australia and based in Los Angeles. After completing a 
double degree in Film & Journalism at Griffith University in 
Brisbane, Australia, she quickly transitioned into a successful 
hosting and producing career.  

Over the past decade Asha has worked for MTV, Disney, 
MSN.com, ABC, Nickelodeon, CW Network, Food Network, 
Sony Music, TV Guide, Fox8, Myspace, Nine Network Australia, 
Bitesize TV, and more.  

Asha created and launched GTHQ in November 2012 after 
discovering her passion and focus: to inspire women by 
curating daily news stories which educate, entertain, empower, 
inspire and promote positivity. For her, it wasn’t enough to cater 
to women’s superficial interests. She quickly recognized the 
need for more meaningful online content, from the 
overwhelming response received after launching the site.  

Asha’s long-term goal is to build GirlTalkHQ up to become the 
no.1 go-to site in the world for women’s media. GirlTalkHQ is 
intelligent, informative & inspiring media with heart. 

http://MSN.com


Our Content Focus

Our goal is to stand out above all other women’s media that exists today. We do this 
by focusing on 7 key areas: 

1. Body Image 

2. Careers and Women in Leadership 

3. Positive Messages from Celebrities or Public Figures 

4. Ordinary Women & Girls doing Extraordinary Things 

5. Women’s representation in industries such as media, politics, fashion, etc. 

6. Social activism and world-changers 

7. Guest bloggers and contributors platform 

If you are have an audience that fits into the categories we target, we encourage you 
to get in touch to partner with us and make meaningful, relevant, empowering and 
inspiring content for women. 

Media Kit info and stats are current as of August, 2015. All website data is calculated on a monthly average. 



Content Sample


